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Abstract

A comprehensive approach of both quantitative and qualitative analysis is used to find
the determinants of profitability, impact of risk management and risk management
practices followed by banks. This study identifies the profitability determinants for a
balanced panel data of 70 commercial banks by employing random effects model and
GMM (Generalized method of moments) system estimator for the period 1999-2012.
Three alternative measures of bank profitability such as Returns on Assets (ROA),
Returns on Equity (ROE) and Net Interest Margin (NIM) are used. The results show
persistence in profitability of banks in India indicating departure from perfectly
competitive market structures. The empirical results reveal that the profitability of
banks is affected by bank-specific factors, industry specific and macroeconomic
factors. However, the determinants of bank profitability vary significantly across the
banks groups. Further an attempt is made to find the impact of risk management on
profitability of commercial banks and its stock returns by using panel regression. The
empirical results suggest that the risk management variables namely NETIM (interest
rate risk management), NOTIM (natural hedging strategy) and PROV (credit risk
management) have a significant impact on profitability. It is found that banks with
superior risk management are rewarding their shareholders with higher returns. A
structured questionnaire survey is conducted from June, 2013 to December, 2013 to
explore the risk management practices followed by the banks in India. From 110
responses collected, it is found that there is a good understanding of risk management
among the employees of banks. It is found that risk monitoring (RM) and credit risk
analysis (CRA) have a positive and significant impact on risk management practices.
The results suggest that there is a significant difference across banks in risk
management practices. The results of the study have important implications for
managers, policy makers and investors.
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Abstract

Studies conducted in the past focused on the motives, strengths, challenges
& opportunities and internationalization of Emerging Indian multinational
Corporations (EIMNC). However, there are few studies which have focused on how
these EIMNC are competing in foreign markets. This study attempts to fill that gap
and endeavor to identify the generic competitive strategies of EIMNC and their
linkages with firm performance applying Porter’s Model (1980,1985). The five
Generic Competitive Strategies were further tested with performance measures to
examine their association. Under Low Cost Strategy, Innovation in Manufacturing
Process, Efforts to Ensure Availability of Products and Products in High Price
Segment significantly affected some of the performance measures. Under
Differentiation Strategy, the New Product Development, Price, and Promotion and
Advertising above Industry Average have significant effect on some of the
performance measures. In Low cost & Differentiation Strategy, Efforts to Enhance
Quality of Advertising, Refining Existing Products, and Operating Efficiency of
Business Units have significant effect on some of the performance measures. In Low
Cost Focus Strategy, Efforts to Build Reputation, Continuing Overriding Concern for
Cost Reduction, Specific Attempts to Ensure a Pool of Highly Trained Experienced
Personnel, and Broad Product Range have significant effect on some of the
performance measures. Under generic strategy of Niche Focus & Differentiation
Strategy, the four specific tactics measured as Extensive Customer Service
Capabilities, Serving Special Geographic Segments, and Maintaining Low Inventory
Levels have significant effect on some of the performance measures. This study has
important implications for managers. They must focus on all the practices which
define their chosen generic competitive strategy. To outperform the competition, the
company must excel in all the critical and most statistically significant practices
identified in the study.
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