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Abstract

Through the course of this research it has been understood
that animation is a direct form of communication. In India it
has been observed that animation has been used for making
promotional films on government policies based on educational
and social issues for the government of India since its advent
from the initial ventures of Film Division of India. Indian ad-
vertising industry is using animation for commercials and other
forms of communications. Our creative minds have been using
this medium for feature films and TV serials also. Our society
is becoming more and more visually centered; there are
numerious ways of applying the art form of animation. Enter-
tainment, instruction and information are only a few of the
areas that animation can be applied. There is no limit, only
one's imagination, when it comes to taking the next step into
future in animation.

Contents

1. Introduction. 2. History of a new art. 3. Animation techniques.
4. Television and other media. 5. Psychological impact of
animation. 6. Animation in Indian advertising. 7. Indian
animators. 8. Animation studies. 9. Conclusion.
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Abstract

With the help of comparative study of well known and or
unknown magazines offered by the media present research
discuss some of the virtues of vision and the written language
and that magazine whether a natinally distributed news stand
publication for consumers or a specialized title with qualified
circulation, has shown a rise due to growth in consumerism
leading to high buying power of the masses. These added
audience were increasingly fascinated by electronic media's
dimensions and critics predicted the demise of the printed word,
which made magazines face tough challenges. Magazines
responded and projected well to this huge challenge. It allowed
the advertiser too, to reach a select target audience with a high
quality of presentation techniques. Over time, design for
magazines developed not only for utilitarian consideration but
also as a true art form.

Contents

1. Introduction. 2. From gutenberg to magazines. 3. Evolution of
a magazine. 4. Magazine design. 5. Anatomy of a magazine. 6.
Attributes of the magazine. 7. Magazine publishing/printing.
8. Types of magazine. 9. Role of magazines. Conclusion and
bibliography.
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Pandit Vishnu Narayan Bhatkhande Ki Bandishon Ka
Vishleshnatmal Adhyayan.
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SHARMA (Amit)
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